ERIC GERSON

DURHAM, NC | (919) 520-9764 | ergl982@gmail.com | ericgerson.com | linkedin.com/in/ericgerson

DIRECTOR, CONTENT STRATEGY & CREATION | CONSUMER INSIGHTS ANALYST

PROFESSIONAL SUMMARY

| turn complex products, audiences, and business problems into clear creative ideas, compelling experiences,
and scalable content systems. | have more than 15 years building creative and content programs across
strategy, UX, digital, video, SEO, and production, from the first insight through execution and optimization. Give
me a complicated product, ambiguous brief, fragmented customer journey, or overloaded content ecosystem,
and I'll find the story, simplify the experience, and build the system to bring it to life. | don't just develop ideas. |
build strategies, align teams, shape creatives, and create systems that make great work scalable.

AREAS OF EXPERTISE

- Enterprise Content Strategy - Content Performance Analytics - Digital Experience Strategy

- Omnichannel Content Operations -eCommerce & Product Content - Al-Enabled Content Workflows
- Content Governance & Editorial Systems - Content Lifecycle Management - Agency & Vendor Management
- Content Marketing & Brand Storytelling - SEO, AIO & GEO Optimization - Salsify, Magento & Drupal

- Creative Operations & Production - Customer Journey & Engagement Strategy - Team Leadership & Mentorship

CAREER HIGHLIGHTS

SBM Life Science | Cary, NC | Consumer products manufacturer — BioAdvanced, Natria and Baby Bio brands

Joined as Digital Producer in 2018; promoted through four roles into enterprise content leadership. By 2021,
functioned as the sole owner of enterprise content strategy, governance, and production for BioAdvanced and
Natria—director-scope responsibility without the title change.

Director of Content Strategy / Consumer Affairs Manager 2021 -2026

Designed video and content production frameworks that reduced annual production costs by more than
$200K and increased video output from 3 to 20 per year.

Built and governed the company's Salsify PXM platform, creating a single source of truth for product
content across all sales and marketing channels for a catalog of 200+ products.

Developed consumer claims management, PR response, and product sampling workflows that reduced
payout costs by 60%.

Led enterprise content strategy across retail, eCommerce, packaging, owned digital channels, product
education, and customer experience, aligning all touchpoints to a consistent brand narrative (B+ & A+
Graphics, Articles, Videos, Copy)

Directed consumer education content initiatives, shifting messaging from product efficacy claims to
usage guidance that helps customers apply products correctly and responsibly.

Set KPIs and milestones for content conversion rates and production turnaround times.

Managed hybrid global teams: customer experience reps, designers, agency partners, and external
vendors across multiple parallel workflows.

Digital Content Specialist € Data Analyst < Digital Producer 2018 - 2021
Digital Content Specialist: Developed content across digital ecosystems with an emphasis on
discoverability and conversion. Directed multimedia and video production supporting customer
education and product adoption. Collaborated cross-functionally with product, sales, and marketing on
engagement and conversion initiatives.

Data Analyst: Built funnel analytics dashboards and behavioral reporting frameworks that informed
content strategies. Identified performance gaps through data analysis, driving measurable UX and
conversion improvements.

Digital Producer: Produced digital content across channels, contributing to content systems that scaled
into enterprise operations.



Gelia Media, Inc. | Cary, NC | Integrated B2B marketing agency — clients include Caterpillar Inc.

PPC Account Manager 2017 - 2018
Built performance messaging frameworks for B2B search, display, and social campaigns.
Improved campaign efficiency with testing and optimization against engagement and conversion targets.

Dex Media (now Thryv Holdings) | Cary, NC | SaaS marketing and business management solutions for SMBs

Campaign Manager & Editorial Specialist 2008 - 2016

Managed SEO content, editorial workflows, digital marketing, and UX-focused customer communications
across multiple digital products over eight years.

Led writers and designers on customer-centered content and usability experiences.

TECHNOLOGICAL PROFIENCY

- Salsify - Conductor - Wayvia (PriceSpider)
- Magento - Social Studio - Monday
- Drupal - Salesforce - Gemini, ChatGPT, 365 CoPilot, Claude
- Shopify - MS Office Suite - Brightedge
- Adobe Photoshop - BazaarVoice - Jira
EDUCATION

North Carolina State University
Master of Arts, English | Bachelor of Arts, English



